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LONELY
PLANET

Lonely Planet is a leading travel media 
company and the world’s number one 

travel guidebook brand, providing 
both inspiring and trustworthy 

information for every kind of traveller 
since 1973. Over the past four 

decades, Lonely Planet has printed 
over 145 million guidebooks and 

grown a dedicated, passionate global 
community of travellers. You’ll also 

find out content on lonelyplanet.com, 
mobile, video and in 14 languages, 

children’s, armchair and lifestyle 
books, ebooks, 10 international 

magazines, and more.

We believe travel when 
practised responsibly 
is a force for good



Lonely Planet magazine is the definitive source 
of honest travel inspiration, encouraging readers 
to explore and seek new experiences, whether 
close to home, on roads well-travelled or in 
the far-flung corners of the planet. Featuring 
unique, on-the-ground insights from our unrivalled 
global network of travel experts, Lonely Planet 
magazine offers original ideas, practical 
tips and advice, essential news and stunning 
photography; all delivered with humour, honesty 
and a freshness that you won’t find elsewhere. 
Every month we will take you to the heart of a 
place in a way that no other travel title can.

LONELY 
PLANET 
magazine



Editorial pillars
CITY T(R)IPS

A full section of city 
trip inspiration. With 
mini guides to take 

with you on your next 
city trip, shopping 

tips, trails to help you 
explore and unique 

experiences

EXPLORE 
The best of this month’s 

new trips, including 
new flights and tours, 

accommodation 
recommendations and 

inside secrets from 
Lonely Planet’s writers

STORIES 
Our latest inspirational 
stories from the road, 

beautifully told by 
our network of travel 
writers and magazine 

readers

FEATURES 
Compelling stories 

and images that take 
readers to the heart 
of the destination, 

providing immersive 
experiences of places 

near and far
oktober 2019
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ALISON BING

BEROEMDE  

SAN FRANCISCANEN

IMPORT: Jack Kerouac, Isabel 

Allende, goudzoekers

EXPORT: Levi’s jeans,  

O.J. Simpson, Twitter
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GOEDKOOP

YOTEL SAN FRANCISCO

yotel.com

Dit chique hotel, nieuw in het oude 

Grant Building, is een primeur aan 

de westkust voor Yotel, dat staat 

voor compacte overnachtingen en 

nieuwe technologie. Overal wordt 

tijd en ruimte bespaard, van de 

balies waar je zelf incheckt tot 

aanpasbare “smart beds" (die  

ook banken kunnen worden) en 

speelse “sky cabins” (knusse 

slaapkamers met entresol, lange 

matrassen en flatscreen-tv’s).

GEMIDDELD

CHATEAU TIVOLI

chateautivoli.com

Deze vergulde villa met torens is 

al sinds 1892 de bron van 

buurtroddels en ontving Isadora 

Duncan, Mark Twain en (naar 

verluidt) de geest van een 

Victoriaanse operadiva. De negen 

met antiek gevulde kamers en 

suites zijn erg romantisch; de 

meeste hebben badkuipen op 

klauwpoten, maar twee ervan 

delen een badkamer. Je vindt er 

geen lift en tv’s.

LUXE
ORCHARD GARDEN HOTEL

theorchardgardenhotel.com

Het eerste LEED-gecertificeerde, 

milieubewuste hotel van San 

Francisco gebruikt duurzaam 

geteeld hout en gerecyclede 

stoffen in zijn rustgevende kamers. 

En je hoeft geen comfort in te 

leveren voor je goede geweten: 

de kamers hebben onverwacht 

luxe details, zoals uitstekende 

donskussens en lakens van 

Egyptisch katoen. Breng een toost 

uit bij zonsondergang met een 

cocktail op het dakterras.

NU JE ER TOCH BENT

BEKIJK de legendarische 

gevangenis Alcatraz, waar 

Al Capone heeft gezeten 

(nps.gov/alca)

GA op een fietstocht over de 

Golden Gate Bridge naar 

Sausalito (fietshuur via 

basicallyfree.com)

EET een burrito ter grootte 

van een boa constrictor bij 

La Taqueria aan Misson St 

(taqueriasanfrancisco.com)

MEER INFO… Pocket San Francisco (€10,50) // Reisgids San Francisco (€18,95) // Guides-app (gratis)

    DRINKEN

 Bourbon & Branch

 Last Rites

 Li Po
 Stookey’s Club Moderne

 Twin Peaks Tavern

 Woods Outbound

   ENTERTAINMENT

 Audium

 Beach Blanket Babylon

 Bottom of the Hill

  SLAPEN

 Chateau Tivoli

 Orchard Garden Hotel

 Yotel San Francisco
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Pijper Media is the publisher of lonelyplanet.nl 
and Lonely Planet magazine in the Netherlands 
and Germany. Every day, lonelyplanet.nl 
brings the latest travel news and discoveries, 
information about (almost) every destination 
on the planet and incredible stories about the 
world’s most exciting destinations and new 
experiences, written by award-winning journalists 
and packed with stunning photography. Our 
most important themes are: adventure, family 
travel, culture, nature & wildlife, roadtrips, 
musthaves, budget travel, backpacking, citytrips, 
beach holidays and tips & trends.

LONELY 
PLANET 
.NL



Every day, over  
200 writers and  

photographers  
are on the road  

for Lonely Planet   Why 
Lonely Planet

F Authority in travel

F We put travellers at the heart  
of everything we do

F Extensive international network

F Content from the world’s best writers 
 and photographers

F Reach travellers across print,  
online and social

F Curious, honest, trustworthy 
and responsible



AUDIENCE
Lonely Planet has a diverse readership with 
one thing in common: all our readers are 
avid travellers. Our readers travel often and 
whether they go on a citytrip, take a long 
holiday to a far off land, or choose an epic 
adventure in nature closer to home; they 
are all looking for an authentic experience. 
The Lonely Planet audience is curious, well 
travelled, educated and has a median or 
above-average income. 7 out of 10 of our 
readers – both in print and online – are 
female, 3 out of 10 are male. Our readers 
can be found in every age group. The 
magazine is read the most by people in their 
thirties (31%), but 20+ (18%) and 50+ (21%) 
are also well-represented. Our website is 
visited most by people in their twenties, thirties 
and fourties: together these age groups form 
more than half of our monthly visitors. 



Magazine advert
opportunities

De andere manier van reizen

DJOSER

AZIË
AFRIKA

MIDDEN-OOSTEN
LATIJNS-AMERIKA

OCEANIË
LATIJNS-AMERIKALATIJNS-AMERIKALATIJNS-AMERIKALATIJNS-AMERIKALATIJNS-AMERIKA

DJOSER.NL

MIDDEN-OOSTENMIDDEN-OOSTENMIDDEN-OOSTEN

I N  S A M E N W E R K I N G  M E T  P R O V I N C I E  F R I E S L A N D

ONTDEK DE TOP 10 
EUROPESE BESTEMMINGEN 

VOOR 2018

Advertorials Display
ads

Supplement



Advertorials
Benefit from the credibility of the 
Lonely Planet brand with custom 
written advertorials

F  Written by Lonely Planet travelexperts 
in Lonely Planet style and tone

F  A powerful and effective means of 
promoting your brand

F  More engaging and interesting  
than a display ad

F  Both entertaining and useful 
 for the reader

F  A great way to increase awareness 
and appeal for your brand



Supplement

SPONSORSHIP

I N  S A M E N W E R K I N G  M E T  P R O V I N C I E  F R I E S L A N D

ONTDEK DE TOP 10 
EUROPESE BESTEMMINGEN 

VOOR 2018

F  Opportunities to sponsor editorial 

F  Supplements & one-off Lonely Planet 
branded products

F  Logo on front cover ‘in association with’

F  Display and advertorial pages

Custom supplements and mini guides are created by Lonely Planet 
writers from your brief in Lonely Planet’s inspired, passionate and 

authoritative tone. Pique the reader’s interest to inspire further 
investigation and encourage travel planning to the most inspiring 

experiences to be found in your destination.

2018 Calendar
MAGAZINE

I N  A S S O C I AT I O N  W I T H



MAGAZINE 
RATE CARD

Rates 
available  

on request for

F Supplements 
F Inserts  

F Classified

DISPLAY ADS

ADVERTORIALS

1/1 Full page 
2/1 Opening spread 
2/1 Spread 
1/2 Page  
1/3 Page

1/1 Full page* 
2/1 Spread*

€ 4.750 
€ 9.500 
€ 8.750 
€ 2.750  
€ 1.500

€ 5.500
€ 12.250

COST

COST

*excluding € 600 production cost

All rates are gross before agency commission & subject to terms and 
conditions. Production costs are not eligible for discounts and commission



Ad
specifications
ADV  SIZE (MM)
1/1 page 228 x 300

2/1 page 456 x 300
1/2 page horizontal 228 x 148
1/2 page vertical   112 x 300
1/3 page horizontal 228 x 98
1/3 page vertical 74 x 300 

F Certified PDF files
F 300 DPI and CMYK
F Colour profile isocoated v2 300% (ECI)
F Live matter must be at least 5mm in from the trim
F 3mm bleed, trim marks, trim box and page 
 information must be included
F Minimum 6pt standard fonts, 10pt script and fine serif
F Files accepted via most delivery methods 
 (WeTransfer, Adsend, etc.)

MATERIAL PREFERENCES:

These are requirements for a perfect bound magazine printed by web offset and trimmed to 
228 x 300 mm. Data must be supplied to the correct size and confirm to these digital files.



Deadlines
& on sale dates

CIRCULATION: 
30.000 

READERSHIP: 
120.000

Issue  February March April May June Summer September October November Winter       
Theme Magical    City Trips Roadtrips    Travel Secrets Travel Goals  Best in      

Material deadline  23.12.19 22.01.20 26.02.20 25.03.20 22.04.20 27.05.20 29.07.20 26.08.20 23.09.20 28.10.20
On sale date 17.01.20 14.02.20 20.03.20 17.04.20 15.05.20 19.06.20 21.08.20 18.09.20 16.10.20 20.11.20

Always confirm these at the time of booking as subject to change

100 unique 
place to stay

The Island 
edition

Culinary 
issue

Summer in 
Italywinter Travel



Online rates

19.000 
FOLLOWERS

21.000
FOLLOWERS

Social Media

49.000 
UNIQUE VISITORS

74.000
PAGEVIEWS

Advertorial € 2.500 
 
 
Advertorial + promotie € 3.500
Homepage & social 

 
Display banner € 20
per 1000 pageviews

Website

* These rates do not include VAT 








We would love to 
hear from you

For advertisements,  
advertorials or custom branded 

content please contact:

LINDA ISMAILI
l.ismaili@pijpermedia.nl

+31 (0)88 654 40 13


