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WINTER 2014/2015 €4,95

EXTRA!
DE GROTE 

JAAR
HOROSCOOP

PRINSES 
MARGARITA

HEELHUIDS 
DE WINTER 

DOOR 

‘Ik twijfel 
veel minder 
aan mezelf’

& GROEN 
NEW YORK

WINTERS 
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Een week met 
JEROEN 

SPITZENBERGER

nummer

Het groteJuwelen
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JUNI 2011 €5,25

STRANDTAS

CADEAU pagina115

     dream                      Tuin in de
                    de Provençe
                            BRAZILIAANS 
               STRANDPARADIJS, 
& 5-STERREN WELLNESS

99
BESTE 

TASSEN & 
SCHOENEN 

CHARLENE
Monaco’s 

nieuwe Grace 
Holland Festival directeur 

Annet Lekkerkerker:
‘Ik weet wat goed is’ interview

KATHERINE 
HEIGL

Summer
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 Beauty & brains
 EvA LoNGoriA

  De beste adressen
        en stilste stranden
+ luxe reisaanbieding

50
ZOMER
BEAUTY 

Tips
Ex-AjAx
 Marjan Olfers

haar eigen verhaal
scènes uit een huwelijk

van thrillerschrijfster

ESTHEr
vErHoEF

Club
Tropicana
Glamour op ibiza 

NICOLE
KIDMAN

‘IK HOU 
ZIELSVEEL VAN 

DIE MAN’

121
KLEURRIJKE

COCKTAILJURKEN
SCHOENEN &

TASSEN

They love him yeah, yeah, yeah...
DE VROUWEN

VAN PAUL 
MCCARTNEY

De eerste glossy van Nederland

December
2008

€5,25

MANON 
UPHOFF

ONTDEKT
GHANA

GEWOON 
DOEN

DATEN NA
JE 40STE

gloriousbeauty-tips 
 van topmodellen
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EDITIE 1 2019 € 6,50

Pionier, stijlicoon 
en kunstenaar

GEORGIA 
O’KEEFFE

CULINAIR
AUTHENTIEK

INDONESISCHE 
RECEPTEN

               Stijl-   
essentials

Strikken, strepen, 
bloemen en koraal

DE 
GROTE 
MODE 
EDITIE

Luxe spa’s 
& roadtrip naar 
de Florida Keys 76

van dit seizoen
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Since 1937!



A icon since the thirties
In 1937, the first Elegance magazine was available in stores. It was the first Dutch glossy, 
with national and international fashion, beauty advice and household news. But also 
with stories about art and traveling. 

I can spend hours reading these old magazines. Although we no longer write about 
household tips and which car you should buy for doing the groceries, the classic touch 
and attention for art, culture and iconic women never changed over the years. The-
refore, I am beyond proud that I can work on this beautiful brand with my amazing 
team. Because anno 2019 Elegance is more than a magazine. We know how to touch 
our readers time after time with beautiful stories through and for stylish women who 
inspire us, [die de toon zetten] and who proved themselves in their own field. 

But also articles about fashion, beauty, jewellery, accessories, art, architecture, design, interior and travel can be found in our magazine, 
online and on social media. And during our special Elegance-events there is enough time for face-to-face contact and a real connection 
with our loyal readers. 

I look forward to a beautiful collaboration this year! 

@elegancebookclub@elegance_nl@hildefeathers
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Hilde Veeren
Editor in chief
hilde.veeren@pijpermedia.nl
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SOCIALPRINT

MAGAZINE 

* 8 times per year

* Circulation 35.000

DIGITAL
WEBSITE 

* 22.000 visitors per  
    month

NEWSLETTER

* 1890 members

BOOK CLUB  
@elegancebookclub 

FACEBOOK
@elegance.magazineNL 

INSTAGRAM 

@elegance_nl

EVENTS
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De Elegance-
VROUW

CLASSIC

ART LOVER

stylish

independent
high educated

CONTEMPORARY
cosmopolitan



D
oel

- Average age of our readers High educated, stylish  
and chooses quality

Knows her classics and  
combines them with modern-day 

high-end looks
Cultural, highly interested 

in art, movies and literature
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FASHION

TRAVEL CULTURE

DESIGN ART

BEAUTY



FASHION
From timeless  

classics and iconic  
jewellery to the latest  

(accessory) trends
* �Every edition we produce our own fashion shoots 

with national and international photographers, 
stylists We feature models and celebrities, on 
locations all over the world using high-end brands 
combined with high-street looks. 

* �Every issue, the fashion editors select their 
favorites of the season on the ‘Elegance Loves’ 
pages. 

* �Our permanent contributor and influencer  
Lonneke Nooteboom selects her favorites 



DESIGN
Housing novelties and 

stylish interiors

* �A sneakpeek inside the houses of renowned 
designers and individuals 

* �Inspiring news pages in the field of living and 
design



BEAUTY
Beauty news, catwalk 
trends, beauty stories, 
rich nourishing creams 

and perfumes

* �The Elegance women invests in herself and her 
she looks 

* �Every issue, we show the current beauty trends, 
catwalk looks and newest products 

* �In longer editorials we address treatments, spas 
and salons 



TRAVEL & 
CULINARY

* �The Elegance women is inspired by luxury and 
adventure 

* �Cultural (city) trips and exotic travel stories 

* �Boutique hotels, luxurious spa-resorts and beauty 
escapes 

* �Culinary hotspots, contemporary kitchen gadgets  
and cookbooks with foreign influences



ART & 
CULTURE
From the newest exhibitions 

to that romantic movie
* The best events and things to do

* �Art portraits and interviews with exceptional 
personalities in the art scene 

* �Leading ladies in Hollywood and politics who 
mean something for the world 



@Elegancebookclub
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U
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* Pick of the month 

* Interviews with  
     authors

* Writers contest  
     among Elegance  
     readers

* Online  
     competitions 

* Readers events

* Podcasts



COLLABORATE 
WITH  

ELEGANCE?



At Elegance magazine, we give attention to your brand. Next to 
regular advertising possibilities, we offer our partners a multichannel 
package.

Such as:

* editorial content

* advertorials

* customized shoots

* product placement

* shoppings

* online articles

* newsletter items

* social posts

* video productions

* events

(Everything in consultation and the rates for this are not standard)
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DE GEUR 
VAN ITALIË

Italië-fans opgelet: het iconische 
Acqua di Parma lanceert deze maand 

zijn eerste homecollectie met geurkaarsen 
en room diffusers. Elegance bezocht de 

lancering in Milaan en bracht een klein 
beetje Italië mee terug naar huis.

TEKST MIREILLE SNEEKES & HILDE VEEREN

PROMOTIE

12  | E L E GA NC E 2019 E L E GA NC E 2019 | 13

Winston 
Candy

Edelstenen in knalgroen, 
paars en oranje voeren de 

boventoon in de nieuwe 
collectie cocktailringen die het 
juwelenhuis onlangs lanceerde. 
Dit exemplaar (p.o.a.) met 
saffieren en diamant maakt ons 
zo hebberig als een kind in een 
snoepwinkel. 
harrywinston.com

Catwalklook 
Christian Dior

Streetstyle 
Parijs
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Catwalk-
look 
Peter 
Pilotto

Streetstyle 
Milaan

BLAZER (€235) 
en PANTALON 

(€190) uit fluweel 
kjaerkoebenhavn.com 

JURK, €280 
carolinebiss.com

OORHANGERS uit 
rozenkwarts, €1850 

olelynggaard.com

JURK uit satijn, 
€495 nanushka.com 

OORHANGERS, 
€277 bibimarini.com 

BADPAK, €140 
bakuswimwear.com.au

BALLERINA, €245 
dodobaror.com 

Suède  
SCHOUDERTAS, 

€500 
jerome-dreyfuss.com

Linnen JURK, €237 
innikachoo.com 

SANDALEN met hak, €480 
driesvannoten.be

OMSLAGBLOUSE, €110 gestuz.com 

ZONNEBRIL, 
€195 fasforarts-

sake.com 

Roségouden 
ARMBAND met 
diamant, €20.100 

anitako.com 

MUILTJE, €805  
Midnight 00 via mytheresa.com 

KETTING, p.o.a. 
chanel.com 

Satijnen JURK, €1680 
erdem.com 

INSTAPPER, €385 siesmarjan.com 

Zijden ROK, €520 
prada.com 

Roségouden
RINGEN v.a. €900 

bronjewelry.com 

Paarse
PRACHT
Daar waar de term last season eerder een 

negatieve lading had, lijkt dat idee nu compleet 
van de baan. Modeland valt opnieuw voor  

dé kleurtrend van 2018: ultraviolet.

Roségouden 
COLLIER met 

bedels, €11.620 
tamaracomolli.com 

TAS, €590 
nl.longchamp.com

ZONNEBRIL, €182 
ray-ban.com
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INTERVIEW

‘Het is hard 
werken om 

mijn vader van 
mijn ideeën  

te overtuigen’ 

Charlotte Lynggaard 

Samen met je vader juwelen ontwerpen? Charlotte Lynggaard  
doet ’t. En met succes. Haar met diamanten belegde sterren, 
bloemen en bladeren zijn wereldwijd geliefd. Elegance sprak  

de creatieve duizendpoot over haar inspiratiebronnen, 
vakmanschap en het familiebedrijf. 

TEKST LISA VAN DER HEIDE
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Edition 01 2020 
On-sale date: 6 February 2020 
Closing date: 16 January 2020 

The Big Fashion-edition 
Catwalk trends: we loved during international fashion weeks

Travel: Cruising the southern European waters 
Beauty: honest beauty products for a bright spring 

Edition 02 2020
On-sale date: 26 March 2020 

Closing date: 6 March 2020 
 Accessories 

Iconic hats, bags, belts, jewellery and shoes 
Rich perfumes from prestigious brands 

Travel: hotspots New York

Edition 03 2020
On-sale date: 14 May 2020
Closing date: 23 April 2020

Garden special 
Fashion and jewellery inspired by country life

Interior and and exterior design
Art portrait of Claude Monet 

Edition 04 2020 
On-sale date: 25 June 2020 

Closing date: 4 June 2020 
Big summer issue 

Big summer horoscope 
Summer fashion 

Beauty: sun protection
Special: royal holidays

Writers contest 

Edition 05 2020 
On-sale date: 13 August 2020 
Closing date: 23 July 2020 
Fall fashion 
Warm clothing essentials for a pleasant autumn 
Prepare your skin for fall 
Trends we love from the catwalks 
Cultural citytrips nearby

Edition 06 2020
On-sale date: 24 September 2020
Closing date: 3 September 2020
Jewelry special 
Everything that shines and shimmers 
File with prestigious jewellery houses 
Styling tips: how to wear jour jewellery  
Look inside the house of a jewellery designer 

Edition 07 2020
On-sale date: 29 October 2020 
Closing date: 8 October 2020
Art & design 
Fashion shoots with graphic art 
Triptych from different art movements 
Art in the kitchen 
The ‘Amsterdamse School’ and other architectonical move-
ments 

Edition 08 2020
On-sale date: 3 December 2020
Closing date: 12 November 2020
Party! 
Extra: The big annual horoscope! 
Party looks (fashion and beauty) 
The festive Elegance Advent countdown 
Christmas cooking 
Cozy interiors



Magazine 
1/1 page €4.250
2/1 page €8.500
Cover 4 €5.100
Cover 3 €4.675
Opening spread €10.625
Surcharge for advertorial 10%

Online
Sponsored Story €1.000
Social only €500
Video post €1.500
(including production and post on the website 
and social media) 
Giveaway €450
Advertorial only €750

For reservations sales@pijpermedia.nl
Phone +31 (0)88-654 4003
Delivery address materiaal@pijpermedia.nl (under the name of Elegance)

Circulation 35.000
Frequency 8x per jaar
Size 132 pagina’s
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WOULD YOU LIKE TO 
RECEIVE MORE 

INFORMATION ABOUT 
ADVERTISEMENT 

POSSIBILITIES? 

Please contact

Ajo van Vulpen
ajo.vanvulpen@pijpermedia.nl

06 2203 1740

Nouchka Jonker
nouchka.jonker@pijpermedia.nl

06 2490 0327

Conny Hofmans
conny.hofmans@sanoma.com

+31 (0)88-654 4005

Elegance offers numerous ways to convey a commercial message. Collaborations 
in the field of [lezersaanbiedingen], competitions, contributor actions, loose inserts, 

promotional sections, advertorials and sponsoring belong to the possibilities. 
On assignment, the editors of Elegance can also make booklets or thematic 
guides who can be sealed with Elegance. Also, Pijper Media offers diverse 

[doorplaatsingsmogelijkheden] with other titles such as Marie Claire, Beau Monde, 
Happy in Shape and Grazia.

International sales
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